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Michel Desmurget in this highly-referenced study evaluates the myth of America in the light of the reality of today. What does the “Promised Land” have to offer to both its residents and newcomers in terms of the social structures and economic facts of our times? “Not as much as it should or could,” is the clear conclusion, unless of course you are in the top percentiles of wealth in the USA. 
The motivation for this volume is the author’s conviction that the data should compel the reader to conclude that the US market model has very little to offer to Europe beyond dismantling of its social structures and a drastic increase in poverty for its citizens. 

Before you jump to the conclusion that this is another hostile Frenchman, motivated by philosophic anti-Americanism--he is in fact generous in his praise for many things American—take note that the research reported in this book is almost exclusively that done by US economists, scholars, and social scientists about their own country. What Desmurget has done is assembled this research in a comprehensive way to provide clear evidence of the failure of the US market culture to produce a lifestyle for the majority of its citizens. When it comes to comparisons with the social, economic and educational structures of other developed nations, the US repeatedly falls pretty far down on the list. The data show clearly that the problems are structural, and that both the myth of the America of the past and the current understanding of the majority of its citizens do not refer to the actual state of life in the USA.
The bottom line of Mad in the U.S.A. is addressed to Europeans: “Is this what you want to happen to us?” If not, then clearly our politicians and our decision makers, as well as our popular mentality should stop flirting with the false allure of the US approach to the key areas of the social structure. Above all it is important to cut through the media hype that is the all-important global vehicle of the US way of life and rather recognize the importance of improving current European social systems rather than swapping them for the disaster lurking beneath the glitz of US advertizing. 
Europeans might wonder why USians themselves have trouble putting 2 + 2 together, when they themselves have the facts at hand about:

· An unfair tax system

· A legal system that doesn’t delivers inadequate and biased justice 

· An educational system that doesn’t produce learning
· A healthcare system that does not respond to the needs of a great part of those who need it.
· Poverty that won’t go away but is rather increasing

· Underpaid and precarious employment.

Some of the factors leading to these realities cited by the author cites are common knowledge, from significant studies both by the US government and academic institutions and think tanks in the USA and worldwide, e.g., the PISA results about educational standards. Sometimes, however, the realities are masked by facts that we don’t tend to bring together.  For example employment statistics seem to remain relatively low in the USA. However such statistics are a bit of a sham when one begins to realize that they do not include the massive incarceration of largely poor people—The US has more people in prison per capita than any other nation in the world—and the chronic employment of millions at or below the poverty level. What of the numerous “retired” people who must have a part time job to make ends meet?
Likewise the medical system “best in the world” touted by politicians and the healthcare industry (yes, “industry”) neglects a quarter of the population and fails to deliver very well even on a technical level if we look at mortality rates and other damages inflicted by the system. Michael Moore raised a bit of consciousness with his documentary “Sicko” but the average citizen seems unable to see that massive privatization without appropriate controls has crippled what citizens should expect as social services. 
Profit at the expense of health. Profit at the expense of commonwealth. Contracting as much as possible to the private sphere—witness the uncontrolled spending and lack of clear for billions handed over for private services in the wars in the Middle East. Most of these factors point the finger at the US version of the market economy itself and the culture that is built.
So why, when the facts speak for themselves, don’t Americans get it? Why must Europeans be warned to open their eyes to the US market driven culture? Why are USians dismissal of other systems as “socialism” when they provide for healthier societies than their own? Several of the widespread cultural beliefs seem obvious.
· The market is the air which US Americans breathe. USians are marketed to at every moment of life. It penetrates the education, takes up a major portion of all media. It is a dominant theme culture turned in on itself and convinced of its own excellence. Every problem has a market solution—witness the current US approaches to the factors of the looming environmental crises—the market which created the crises is expected to fix them without significant regulation or control.
· A culture of righteousness and the criminalization of poverty. If you don’t succeed and enjoy the opportunities offered by the myth of America, it is your own fault. Isn’t it time to lay this one to rest? Yes, certainly, but it is also a mainstay of much of US religiosity where God takes care of those who take care of themselves. 

· Irrepressible optimism. This most marvelous US characteristic is too often used by politicians and market media to pull the wool over the eyes of the public, and betimes by USians to dismiss real problems rather than using its energy to resolve them.

In short, Michel Desmurget has issued a wake-up call to Europe about the USA that US Americans themselves seem not to have heard. While presidential campaign rhetoric is shouting “CHANGE” one wonders whether the French axiom, “Plus ςa change, plus de la même chose” (The more things change, the more they remain the same) will not be more likely to obtain unless deeper questions are asked and answered than are currently being debated.
