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For anyone who has doubts about the bottom line relevance of diversity issues in the marketplace, Marlene Rossman’s new book, Multiculutural Marketing: Selling to a Diverse America is a wake-up call.  

American business about the power and potential of the many diverse markets, market segments and niches that exist now and will come to be in the near future.

Marketing to diverse groups in the U.S. has proveable bottom line-payoffs

For those who are not professional marketers, the book is written in a direct simple and catchy style.

Marketing to the organization itself requires these same understandings and principals and has similar bottom line payoffs, though they cannot be measured in so directly in units sold or service hours. 

Reviewed by Dr. George F. Simons, Principal of George Simons International, a virtual consulting and training firm specializing in gender and cultural diversity. Dr. Simons is an author of Transcultural Leadership: Empowering the Diverse Workforce, and many other books and videos in this field. www.diversophy.com 
